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Real business impact  
with smart analytics_
More than 65% of all L&D organisers use parameters 
WYGL�EW�TEVXMGMTERX�SV�GIVXMƤGEXI�RYQFIVW�EW�
MRHMGEXSVW�JSV�XLI�ZEPYI�EHHIH�F]�HMKMXEP�TVSJIWWMSREP�
HIZIPSTQIRX��,S[IZIV��XLIWI�ƤKYVIW�WE]�PMXXPI�
EFSYX�XLI�EGXYEP�IGSRSQMG�ZEPYI�JSV�XLI�GSQTER]��
1IER[LMPI��E�TVSTIVP]�STXMQMWIH�TVSJIWWMSREP�
HIZIPSTQIRX�WXVEXIK]�LEW�E�XERKMFPI�IJJIGX�SR�
corporate success: Training programmes can 
MRGVIEWI�VIZIRYI�TIV�IQTPS]II��;I�EPP�ORS[�XLEX�
PIEVRMRK�EREP]XMGW�QIXLSHW�EVI�YWIJYP�JSV�NYWXMJ]MRK�
XLI�I\TIRHMXYVI�JSV�]SYV�PIEVRMRK�TVSNIGXW�SV�VYRRMRK�
WOMPPW�EREP]WIW��&YX�XLI]�GER�HS�QSVI��8LI]�GER�FI�
leveraged to help achieve corporate goals through 
XEVKIXIH�PIEVRMRK�EGXMZMXMIW��'SQTERMIW�PMOI�MQG�EVI�
[SVOMRK�XS[EVHW�GETEFMPMXMIW�JSV�XLI�MQTSVX�SJ�ƤRERGMEP�
FYWMRIWW�HEXE�MRXS�XLI�017�XS�PMRO�PIEVRMRK�ERH�
FYWMRIWW�HEXE�ZME�VSPI�FEWIH�HEWLFSEVHW��8LMW�HMVIGXP]�
reveals interrelationships and dependencies, allowing 
]SY�XS�EREP]WI�XLI�IJJIGX�SJ�MRZIWXQIRXW�MR�PIEVRMRK�
EGXMZMXMIW�SR�XLI�GSQTER]ŭW�GSQQIVGMEP�WYGGIWW�MR�E�
XEVKIXIH�QERRIV�ERH�XEOI�EGXMSR�EGGSVHMRKP]�

&IRIƤXW _ )REFPIW�EPMKRQIRX�SJ�IHYGEXMSREP�
TVSGIWWIW�[MXL�GSVTSVEXI�SFNIGXMZIW

 _ Facilitates control, e.g. of costs or 
GIVXMƤGEXMSR�VIPEXIH�TVSGIWWIW

 _ 'SRHIRWIW�MRJSVQEXMSR�XS�OI]�EWTIGXW��
TVSQSXMRK�FIXXIV�ERH�JEWXIV�HIGMWMSRW�
EFSYX�PIEVRMRK�MRZIWXQIRXW��FMK�PIEVRMRK�
HEXE�FIGSQIW�WQEVX�PIEVRMRK�HEXE

 _ -PPYWXVEXIW�VIPEXMSRWLMTW�FIX[IIR�PIEVRMRK�
success and corporate success

 _ Helps to gear the learning and 
HIZIPSTQIRX�WXVEXIK]�XS[EVHW�FYWMRIWW�
goals

“Improving employee performance 
ERH�EGLMIZMRK�FIXXIV�ƤRERGMEP�VIWYPXW�
is the primary objective of learning in 
the digital era. Learning analysis 
technologies link learning data and 
ƤRERGMEP�HEXE�XS�WYTTSVX�IQTPS]II�
performance and help achieve the 
HIƤRIH�FYWMRIWW�SFNIGXMZIW�ű
_
Dr. Wolfram Jost, 1IQFIV�SJ�XLI�)\IGYXMZI�&SEVH��MQG�%+

Page  2 6IEP�MQTEGX�[MXL�HEXE�EREP]WMW

Learning Analytics with the imc Learning Suite



Supporting features of  
the imc Learning Suite_

01 
What data is shown in the analyses?

%PQSWX�EPP�MXIQW�ERH�EGXMZMXMIW�MR�XLI�W]WXIQ�GER�FI�
integrated into reports. This includes: 
 _ Users and user metadata 
 _ Organisational structure and user roles 
 _ 0IEVRMRK�SFNIGXW�MRGPYHMRK�TVSKVEQQIW��
GEXEPSKYIW��MRHMZMHYEP�PIEVRMRK�SFNIGXW�ERH�
XVEMRMRK�GSYVWIW�MR�XLI�[SVOTPEGI�

 _ Learning activities, such as registrations, requests 
and course completion

 _ Performance and assessment data including 
XIWX�VIWYPXW��GSRJSVQMX]�WXEXYW�ERH�JIIHFEGO�
summaries. 
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02
Reporting Dashboards 

8LI�MQG�0IEVRMRK�7YMXI�TVSZMHIW�XLI�STXMSR�XS�HIƤRI�
ER�YRPMQMXIH�RYQFIV�SJ�VSPI�WTIGMƤG�HEWLFSEVHW�MR�
XLI�W]WXIQ��8LIWI�HEWLFSEVHW�EVI�VIKYPEVP]�YWIH�EW�
E�PERHMRK�TEKI�JSV�EHQMRMWXVEXMZI�YWIVW�EJXIV�XLI]�PSK�
MRXS�XLI�017��

8LI]�GER�FI�JYPP]�VIHIWMKRIH��WYTTSVXMRK�XLI�
following options: 
 _ MQG�0IEVRMRK�7YMXI�6ITSVX�(IWMKRIV�
 _ MQG�0IEVRMRK�7YMXI�6ITSVX�7IVZIV�
 _ 1MGVSWSJX�6ITSVXMRK�7IVZMGIW�
 _ Report adaptations

03
Learning Analytics Dashboard

-R�EHHMXMSR�XS�XLI�VITSVXMRK�HEWLFSEVHW��XLI�MQG�
0IEVRMRK�7YMXI�EPWS�SJJIVW�E�GIRXVEP�PIEVRMRK�EREP]XMGW�
HEWLFSEVH�[LIVI�YWIVW�LEZI�HMVIGX�EGGIWW�XS�
reports according to their privileges. Users can tailor 
XLI�PIEVRMRK�EREP]XMGW�HEWLFSEVH�XS�XLIMV�WTIGMƤG�
VIUYMVIQIRXW��[LMPI�E�WIEVGL�FEV�QEOIW�MX�IEW]�XS�
ƤRH�MRJSVQEXMSR�

04
Preparation and integration of RDL reports 

;MXL�XLI�MQG�0IEVRMRK�7YMXI�6ITSVX�7IVZIV��VITSVXW�
GVIEXIH�MR�6ITSVX�(IƤRMXMSR�0ERKYEKI��6(0�GER�
FI�MRXIKVEXIH�MRXS�XLI�MQG�0IEVRMRK�7YMXI��%R]�6(0�
report creation tool including Microsoft Report 
&YMPHIV�GER�FI�YWIH�XS�TVITEVI�XLIWI�VITSVXW��
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05
Interfaces to analytics tools

(EXE�JVSQ�XLI�MQG�0IEVRMRK�7YMXI�GER�IEWMP]�FI�
XVERWJIVVIH�XS�I\XIVREP�EREP]XMGW�XSSPW�ZME�MRXIVJEGIW��
This allows companies to use their preferred tools to 
EREP]WI�EPP�MRXIVREP�HEXE��

06
Decision-making support

&EWIH�SR�XLI�PIEVRMRK�HEXE��XLI�MQG�0IEVRMRK�7YMXI�
EPWS�WYTTSVXW�XLI�HIGMWMSR�QEOMRK�TVSGIWWIW�SJ�
PIEVRIVW�ERH�0
(�SVKERMWIVW�HMVIGXP]��-RJSVQEXMSR�
MW�KEXLIVIH�JVSQ�XLI�HEXE�GSPPIGXIH�EFSYX�TVIZMSYW�
learners who were successful. For example, when 
E�PIEVRIV�ERW[IVW�E�UYIWXMSR�MRGSVVIGXP]��XLI]�EVI�
SJJIVIH�VIEP�XMQI�WYTTSVX��ERH�VIPIZERX�PIEVRMRK�
GSRXIRX�MW�WLS[R�XS�LIPT�GPSWI�XLI�ORS[PIHKI�KET��
2SXMƤGEXMSRW��EPPSGEXMSR�SJ�KVSYTW��VIWSYVGIW�ERH�
XVEMRMRK�GSYVWIW��EW�[IPP�EW�FSSOMRKW�ERH�SXLIV�
TVSGIWWIW�GER�FI�XVMKKIVIH�EYXSQEXMGEPP]�[LIR�TVI�
HIƤRIH�TEVEQIXIVW�EVI�VIEGLIH�SV�ER�EREP]WMW�WLS[W�
certain results. This includes automated allocation 
SJ�WYTTSVXMRK�GSYVWIW�MJ�E�PIEVRIVŭW�TVSKVIWW�VEXI�
MW�PS[��4EVXMGYPEVP]�TSTYPEV�ERH�WYGGIWWJYP�XYXSVW��
WSGMEP�QIHME�GSRXVMFYXMSRW�SV�XVEMRMRK�GSYVWIW�[MXL�
SYXWXERHMRK�VIZMI[W�EVI�EYXSQEXMGEPP]�EWWMKRIH�XS�
the relevant target groups.
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From big learning data to smart 
learning data in three steps_
Description Prediction

 
Analysis

1EOMRK�XLI�MRJSVQEXMSR�SZIVPSEH�JVSQ�FMK�
learning data useful for organisations is 
E�OI]�SFNIGXMZI�SJ�PIEVRMRK�QEREKIQIRX�
W]WXIQW��8S�XLMW�IRH��ER�017�JEGMPMXEXIW�
data preparation, visualisation, 
management and interpretation. In 
EHHMXMSR�XS�VSPI�WTIGMƤG�WXERHEVH�VITSVXW��
PIEVRMRK�QEREKIQIRX�W]WXIQW�EPWS�EPPS[�
XLI�HIƤRMXMSR�SJ�GYWXSQMWIH�VITSVXW��4MI��
FEV�ERH�PMRI�GLEVXW�ZMWYEPMWI�MRJSVQEXMSR�
XS�EMH�UYMGOIV�YRHIVWXERHMRK��ERH�GER�FI�
XEMPSVIH�EX�XLI�GPMGO�SJ�E�FYXXSR��

8LI�EREP]WMW�KSIW�FI]SRH�TPEMR�
MRJSVQEXMSR�VIXVMIZEP��-X�W]WXIQEXMGEPP]�
examines correlations, relationships 
and interdependencies. The learning 
QEREKIQIRX�W]WXIQ�TVSZMHIW�ZEVMSYW�
EREP]WMW�QIXLSHW�XLEX�WYTTSVX�0
(�
organisers and learners. Relevant topics 
JSV�XLI�EREP]WIW�QMKLX�MRGPYHI�XLI�
UYEPMX]�SJ�XLI�PIEVRMRK�ERH�HIZIPSTQIRX�
measures and training activities, or their 
MQTEGX�SR�GSVTSVEXI�SFNIGXMZIW�

-RWMKLXW�KEMRIH�JVSQ�EREP]WIW�SRP]�EHH�
ZEPYI�MJ�XLI]�XVMKKIV�XLI�VMKLX�EGXMSRW��
%�GSQTEVMWSR�SJ�HMJJIVIRX�HEXEWIXW�
or insights from past professional 
development initiatives can reveal 
ZEPYEFPI�XMTW�JSV�JYXYVI�WXVEXIKMIW�

01 02 03
Our tips 
 _ Less is more 
7IPIGX�HEXE�XLEX�MW�XVYP]�VIPIZERX��
ERH�YWI�MX�EW�E�FEWMW�JSV�WMQTPI�
HEWLFSEVHW�XLEX�TVSZMHI�E�GPIEV�
overview.

 _ Data is King 
6IPMEFPI�EREP]WMW�VIUYMVIW�LMKL�HEXE�
UYEPMX]�ERH�VIKYPEV�VITSVXW�

 _ Trends count 
3RI�SJJ�ƤKYVIW�EVI�RSX�IRSYKL��
Relationships and developments are 
MHIRXMƤIH�F]�SFWIVZMRK�XVIRHW��

 _ Business analytics reveal impact 
-RGPYHI�]SYV�FYWMRIWW�ƤKYVIW�MR�
]SYV�EREP]WMW�XS�HIXIVQMRI�XLI�ZEPYI�
]SYV�TVSJIWWMSREP�HIZIPSTQIRX�
TVSKVEQQIW�GVIEXI�JSV�]SYV�
GSQTER]��
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About imc
imc has 25 years of experience, 350 employees 
spread out across 12 international locations, and 
over 1,300 customers worldwide ranging from small 
and medium enterprises (SMEs) to state and national 
government departments, to multinational groups. 

We’re a leading full-service provider for digital trai-
ning, and we make learning better - by rewriting the 
way we learn.

Experts in technology, e-learning content and strate-
gy work hand in hand to provide holistic and customi-
sed e-learning solutions.

imc information 
multimedia  
communication AG 
 
Headquaters Saarbrücken 
Scheer Tower,  
Uni-Campus Nord 
66123 Saarbrücken 
T +49 681 9476-0 
info@im-c.com 
 
imc worldwide 
Germany (Saarbrücken,  
Essen, Freiburg, München) 
Australia (Melbourne) 
UK (London) 
Austria (Graz) 
Romania (Sibiu) 
Switzerland (Zürich) 
Singapore 
The Netherlands (Vianen)
USA (Dover) 

im-c.com

Rewrite 
the way
we learn_

http://im-c.com

